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Interest Focus: Skincare vs Makeup (Q2) Cosmetic Categories Used Regularly (Multiple Answers Allowed)
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Desired Skincare Benefits (Multi-select, Top 3) (n=22)

Sun protection

Moisturizing

Anti-aging

‘Whitening / Brightening

Acne control

Pore care

Others
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Attention to Hair Care (Oil, Shampoo, Treatment) (Q6) (n=22)

Must / very important

Take care every day

Care only when needed
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Key Factors When Choosing Cosmetics
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Toothpaste Categories Used
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